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THE CHALLENGE



SHIFT IN FOCUS



AT THE STATE LEVEL 



THE BACKLASH



IMPACT AT ALL LEVELS

Policy
• Demands to 

make the law 
restrictive

• Amendment 
process 
stopped

• Recomm
endations 
impinging 
rights

Bureaucracy
• Regulating 

abortion 
and not sex 
determination

• Adhoc 
measures 
restricting 
access to 
abortions 

Media
• Sex 

determination 
co-mingled 
with abortion

• Reports 
focused on 
abortion

• Abortion 
presented as 
the primary 
problem 

Providers
• Scared to 

provide 
abortion 
services 

• Refusal of 
services

• Secret service 
provision – no 
records

Community
• Increased 

misconception 
that abortion 
is illegal

• Added stigma 
against 
abortions



WHAT IS OUR BIGGEST CHALLENGE?

Maintaining a conducive environment for abortion 
access while addressing gender biased sex 

selection 
and … holding on to what we have!



PRESERVING ACCESS TO SAFE ABORTION WHILE 
ADDRESSING SEX SELECTION IN INDIA 

Facilitator?

Who are the 
stakeholder?

Identifying allies

Demystifying the 
issue



THE MEETING
• Representatives from 22 organizations

• Consensus on
• Need for collective action
• Need for a loose network/ campaign
• Key areas for intervention identified 

Ipas nominated by group to serve as secretariat 

Advocates against sex selection 4
Donors 2
Coalitions 3
International NGOs 6
NGOs 5
Professional associations 2



• Position abortion and sex selection as women’s issues

• Gender equality and rights approach 

• Strategic priorities for the Campaign

• Public messages on legal abortion and gender equality

• Clarification of the Acts 

• Introduce MA  for First Trimester in public health facilities 

• Expand allies among development partners 

WHAT WE AGREED TO DO



WHY CAMPAIGN
• Targeted intervention with a defined goal
• Fixed timeframe of 3 years
• Not rigid and strictly structured like a consortium or network 
• Campaign

• Offers flexibility
• Flat structure 
• No campaign chair
• Strength in numbers 
• Secretariat not the sole representative of the members



NEXT STEPS

• Finalizing the ToRs for the campaign and 4 working groups 

• Campaign branding 

• Launch strategy and launch date – possibly 28th May 

• Meeting to finalize the immediate next steps
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